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Sunt cifrele
pietei,
monotone?

La prima vedere cifrele pietei par a fi devenit plictisi-
toare. Rutina a devenit constanta trimestriala: RCA taie si
spanzura in domeniu. Mdrirea dar si decaderea pietei au
aceeasi sursa: acelasi RCA!

Fiecare trimestru ne “surprinde” printr-o pondere din
ce in ce mai mare a RCA, cresterea datorata aceleiasi clase
si... bineinteles, preocuparea pentru pierderile pe care le
aduce. Bucuria cresterii conjuncturale a cotei de piata e di-
rect proportionald cu activitatea pe RCA.

Anul acesta o companie a urcat 4 pozitii in clasament.
96% din ascensiune se datoreaza tot raspunderii civile
auto pentru cd, atat reprezinta RCA in portofoliul respec-
tivului asigurator. Alta companie a cdzut 3 pozitii pentru
ca a scazut cu 20% pe o clasa de asigurari ce reprezinta
aproape 90% din businessul sau. Un asigurator paraseste
piata.

Situatiile de mai sus ar trebui sa rupa monotonia unei
industrii. Ar trebui sd conduca la raspunsuri diferite pentru
aceleasi intrebari care, an de an, trimestru de trimestru, pri-
mesc aceleasi raspunsuri.

Din pacate, contextul general ramane plictisitor legat
de RCA. Nu e prima oara cand ne intrebam: pana cand?
O alta intrebare cliseu: cum va arata piata? Astdzi, aceasta
este o intrebare mai dificild ca niciodata.

Contextul ne arata ca a devenit din ce in ce mai greu
sd afldm cifrele trecutului imediat... asa ca, ar trebui sa ne
bucuram de cifrele monotone pe care le avem... atat cat
mai putem!

Anul XIIl - Numadrul 3/2015 (48)



Can we talk
about boring
figures?

At first glance the analyzed market figures seem to
have become dull. The routine became constant quarterly:
MTPL cut and hang the art. The rising or the fall of the mar-
ket own the same source: MTPL!

Each quarter we are “surprised” by a MTPL share in-
creasingly larger, increased due to the same class and ...
of course, concern for the losses it brings. The cyclical hap-
piness of market share rising for each company is directly
proportional to the MTPL results.

This year one company has climbed four positions in
the ranking. 96% of the rise is due to the mandatory motor
insurance for that insurer that represents the percentage
held by MTPL portfolio. Other company fell 3 position, has
decreased by 20% in one class which represents almost
90% of its business. Of course, again it's MTPL. Another in-
surer leaves the market.

The above statements should break the monotony
of this industry. It should lead to different answers to the
same questions year after year, quarter by quarter are get-
ting the same statements.

Unfortunately, the general frame remains boring tied
by MTPL. It's not the first time we wonder how long?
Another cliché question: how will the market look like?
Today, it is a more difficult question than ever.

The context indicates that it has become increasingly
difficult to find the market figures of immediate past ... so
we should enjoy monotone figures we have ... as long as
we are still allowed to!
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