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 Motor Hull - 26.03%

 MTPL - 18.09%

 Fire and allied perils - 13.44%

 Damages to property - 8.83%

 Other - 18.97%

 Life - 14.65%

Macroeconomic indicators 2008 2009

Population (million inhabitants)  71.5 72.2 

Nominal GDP (TR billion) 950.1 943.8 

GDP per capita (USD) 10200 8416
Real GDP growth, % change y/y 0.9 -6.2 
Consumer prices, % y-o-y, eop 10.1 6.5 

Source: 2009 Business Monitor International Forecast

Source: 
Association of Insurance and Reinsurance Companies of Turkey
Turkish currency exchange rate for calculations:
1 EUR = 2.1530 YTL (December 31th 2009)
1 EUR = 2.1435 YTL (December 31th 2008)
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The Turkish economy has registered major improvements in 
terms of competitiveness in recent years and has proved its 
potential as a magnet for international investors. In its World 
Economic Outlook, the International Monetary Fund pointed 
out that the outlook for the Turkish economy is positive. 
Despite a 6% GDP contraction in 2009, it could grow by 3.7% 
in 2010, one of the highest rates among emerging European 
economies. 

The Turkish economy’s competitive advantages include a vast 
labour force, a high level of entrepreneurship, a rich and dy-
namic internal market, vast land and a favourable geographic 
location. Easy access to a range of global markets and better 
established institutions compared to other emerging econo-
mies also give Turkey an edge.

Alongside general economic development, financial services 
are growing fast. While insurance has been in the shadow of 
banking, it is catching up fast, developing products and distri-
bution lines suitable for a developing market.

Demographic statistics
Turkey’s population was estimated at 72,561.312 at end-2009, 
of which 50.3% are males and 49.7% females. The annual 
population growth rate in 2009 was 14,500.

Some 17.8% of the population lives in Istanbul and 6.4% lives 
in the capital, Ankara. Other important urban centers are Izmir 
with 5.3%, Bursa with 3.5% and Adana with 2.8%. The unem-
ployment rate reached 13.2% at the end of 2008, according to 
the latest data from Turkish Institute for Statistics.

Insurance history
Turkey’s insurance industry dates back to the 1870s when 
insurance services were mainly provided by foreign insurance 
companies. In 1900 the insurance companies operating in 
Turkey decided to come together under the umbrella of a pro-
fessional organization and established the Insurers Syndicate 
of Turkey which had 81 members, all of which were foreign 
companies.

Currently, there are 59 insurance companies (57 insurers and 
two reinsurers) and all are members of the Association of In-
surance and Reinsurance Companies of Turkey (TSRSB), which 
is a specialised non-governmental institution established by 
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Market portfolio as of December 31th 2009

Business line
GWP 2009 GWP 2008

NoMINal 
EVolutIoN 

(%)

% in all 
GWP

Eur m. Eur m. Eur %
TOTAL MARKET 6,466.71 6,125.58 5.57 100.00

Life insurance 947.26 819.63 15.57 14.65

Non-life insurance 5,519.45 5,305.91 4.02 85.35

Motor Hull 1,683.26 1,732.05 -2.82 26.03

MTPL 1,169.61 1,072.39 9.07 18.09

Fire and allied perils 868.82 830.33 4.64 13.44

Damages to property 570.76 485.24 17.63 8.83

Other 1,226.99 1,185.90 (24.49) 18.97

life insurance ranking as of December 31th 2009

No. Company
GWP 
2009

GWP 
2008

NoMINal 
EVolutIoN(%)

MarKEt 
SHarE

Eur m. Eur m. Eur %
1 Anadolu Hayat Emeklilik 259.86 179.36 44.89 27.43
2 Groupama Emeklilik 184.51 165.28 11.63 19.48
3 Garanti Emeklilik 94.17 64.24 46.59 9.94
4 AvivaSA 62.33 71.23 -12.50 6.58
5 Yapı Kredi Emeklilik 47.99 57.27 -16.21 5.07
6 Birlik Hayat 40.49 38.39 5.45 4.27
7 Allianz Hayat ve Emeklilik 40.18 40.59 -0.99 4.24
8 Axa Hayat 36.17 37.63 -3.86 3.82
9 Vakıf Emeklilik 33.48 30.33 10.40 3.53

10 American Life Hayat 30.71 38.57 -20.39 3.24
11 Finans  Emeklilik ve Hayat 25.28 24.82 1.86 2.67
12 Cardif Hayat 22.82 5.75 296.66 2.41
13 Deniz Emeklilik ve Hayat 21.65 17.68 22.47 2.29
14 Ergo İsviçre Emeklilik ve Hayat 12.05 11.23 7.31 1.27
15 Fortis Emeklilik ve Hayat 9.94 11.97 -16.94 1.05
16 Civ Hayat 6.62 3.14 110.75 0.70
17 Mapfre Genel Yasam 6.25 8.19 -23.74 0.66
18 Aegon Emeklilik ve Hayat 3.76 3.87 -2.94 0.40
19 Acıbadem Saglık ve Hayat 3.55 3.97 -10.45 0.37
20 Demir Hayat 2.77 2.77 0.25 0.29
21 New Life Yaşam 2.30 2.50 -7.98 0.24
22 Ak Sigorta 0.21 0.33 -34.50 0.02
23 Rumeli Hayat 0.14 0.20 -31.30 0.01
24 Gunes 0.03 0.17 -83.85 0.00
25 Generali 0.00 0.00 8.91 0.00
26 Liberty - 0.16 -100.00 -

TOTAL MARKET 947.26 819.63 15.57 100.00

 | country profile

law whose members are all foreign and local insurance and 
reinsurance companies. The insurance and private pension 
market is regulated by the General Directorate of Insurance 
and supervised by Insurance Supervisory Board of the Under-
secretariat of the Treasury.

Distribution channels
The principal channel for generating premiums is through 
agency networks, which has been the most accesible under-
writing method since the industry was created, and accounts 
for 70% of insurance sales compared to about a half in West-
ern Europe. Lately, it seems that other distibution channels are 
growing in importance. The faster development of the bank-
ing sector established the opportunity for bancassurance, 
which is becoming more prevalent in Turkey, as are insurance 
brokers. Direct marketing, telemarketing and internet sales are 
also developing as communication networks develop.

The spread of these new distribution channels is likely to 
increase the opportunities offered by Eastern markets. This 
should make Turkey and other emerging markets with similar 
characteristics even more attractive for companies looking 
to expand their geographical reach and increase margins, ac-
cording to a study by PricewaterhouseCoopers. 

Compulsory insurance products, like those introduced in the 
Motor sector in the shape of third-party Motor liability insur-
ance, are now being extended to other economic spheres and 
represent a future opportunity. Professional liability for doc-
tors and lawyers has become compulsory, as well as for some 
companies that work with or produce dangerous materials.

Facts and figures
Foreign financial services firms have been particularly enthusi-
astic entrants into the market. In the banking sector, CITI-
GROUP, UNICREDIT, BNP Paribas and FORTIS have significant 
stakes in or control Turkish banks. Foreign insurers were late 
arrivals, but many have gained significant positions and there 
were six major purchases by foreign groups in 2008 alone. A 
further way to enhance market share is by increasing control 
of joint ventures. Both AXA and ALLIANZ, the market’s two 
most important players, have decided to follow this path in 
recent times.

oriental market
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Acording to TSRSB data, written premiums totalled EUR6.53bn at 
the end of the 2009. Of this, EUR6.22bn came from the Non-life 
sector, while the remaining EUR310m represented Life insur-
ance premiums. The total number of insurance policies issued in 
Turkey in 2009 reached 31.75m.

An examination of the number of policies by the type of insur-
ance shows that Land vehicles liability took the first place with 
11.6m, of which 10.75m were MTPL policies, while 6.6m were Fire 
and Natural catastrophy insurance policies.

Motor insurance policies are the most popular insurance lines in 
Turkey. Acording to the Turkish Institute for Statistics, at end-De-
cember 2009, there were 14.31m vehicles in Turkey, and people 
spent EUR1.4bn on insuring their vehicles. The average policy 
cost EUR395. According to Turkinsurance Magazine, the most 
important factors that drive consumers to buy insurance are high 
risks in traffic, high vehicle costs and the low purchasing power 
of people compared to the prices of the cars.

Since Turkey is situated in an earthquake zone, earthquake pro-
tection has become compulsory for workplaces and households. 
The Turkish Catastrophic Insurance Pool was created in Decem-
ber 1999, in the wake of the previous July’s Marmara earthquake. 
Subequently, earthquake insurance became compulsory for 
homeowners wanting to rent or sell a property or for any kind 
of utility subscription. At the end of 2010 there were 3.5m active 
earthquake insurance policies, which is still a low level of pen-
etration for a population of over 72m. Further, there were only 
83,000 optional earthquake insurance contracts, which can be 
explained either by the reluctance of people to buy this kind of 
insurance or a lack of advertising. After compulsory earthquake 
insurance, fire insurance is ranked second in terms of the number 
of policies, with 2.8m contracts.

Personal accident products account for 97% of the accident 
insurance segment, with 5.1 million contracts. These types of 
products are in high demand since the premiums are low and 
they are attached to other insurance or banking products. Ac-
cording to the latest statistics, 9.6m people own an Accident 
insurance policy.

But only 1.8m have Health insurance, including Travel insurance. 
Total Health insurance premiums rose to EUR742m, which trans-
lates into an average premium cost of a little over EUR400. At the 
same time, the annual Life insurance premium per person was 
EUR56 in 2009 and 13.2m people had a Life insurance contract, 
producing EUR742m in premiums, according to Turkinsurance 
Magazine.

Conclusions
The present volume of written premiums, the number of poli-
cies and the size of the population make Turkey one of the most 
attractive markets in the South-East of Europe. At this time there 
is a collective effort by the companies to increase insurance 
awareness and to establish the foundation for a healthier devel-
opment of aditional insurance segments. 

Nevertheless, the Turkish insurance sector requires a substantial 
strategic effort on the part of companies wishing to tap its poten-
tial and a pretty stable source of capital if they want to succeed 
in building a reputation in the market. One thing to be noticed 
is that Turkey’s predominant premium income is generated by 
compulsory insurance such as MTPL and Earthquake insurance, 
so that leaves the other insurance classes with a high growth 
potential.

The slowdown in global markets has, of course, affected the 
Turkish economy and, consequently, the insurance market. For 
now it will keep its status as an emerging market and once the 
markets starts recovering it will provide various opportunities for 
domestic and foreign insurers alike.

Non - life insurance ranking as of December 31th 2009

No. Company
GWP 
2009

GWP 
2008

NoMINal 
EVolutIoN(%)

MarKEt 
SHarE

Eur m. Eur m. Eur %

1 Axa 664.14 641.69 3.50 12.03
2 Anadolu 646.61 603.92 7.07 11.72
3 Allianz 483.96 470.72 2.81 8.77
4 Ak Sigorta 442.39 430.86 2.68 8.02
5 Gunes 378.05 368.83 2.50 6.85
6 Groupama 377.87 388.75 -2.80 6.85
7 Ergo Isvicre 351.38 363.12 -3.23 6.37
8 Yapı Kredi 316.15 328.40 -3.73 5.73
9 Eureko 280.37 248.83 12.68 5.08

10 Mapfre Genel Sigorta 187.80 179.76 4.48 3.40
11 Fiba 158.97 163.13 -2.55 2.88
12 Aviva 142.89 130.84 9.20 2.59
13 Ray 131.99 142.75 -7.54 2.39
14 Zurich 112.38 96.68 16.24 2.04
15 Ankara 101.89 95.77 6.39 1.85
16 HDI 91.15 78.66 15.89 1.65
17 Chartis Sigorta 90.77 96.94 -6.36 1.64
18 Acıbadem Saglık ve Hayat 62.49 52.19 19.73 1.13
19 Mapfre Genel Yasam 62.28 57.17 8.95 1.13
20 Birlik 58.94 55.04 7.09 1.07
21 Isık 58.42 56.87 2.74 1.06
22 SBN 44.17 29.72 48.66 0.80
23 Generali 44.07 50.54 -12.81 0.80
24 Dubai Group Sigorta 39.42 0.32 12,233.45 0.71
25 Euro 29.97 6.63 352.29 0.54
26 Hur 27.49 24.05 14.32 0.50
27 Liberty 23.83 40.55 -41.24 0.43
28 Axa Hayat 20.31 26.65 -23.80 0.37
29 Demir Hayat 19.04 16.62 14.58 0.34
30 AvivaSA 18.23 7.04 159.07 0.33

TOTAL TOP 30 5,467.44 5,253.00 4.08 99.06
TOTAL MARKET 5,519.45 5,305.91 4.02 100.00




